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Hi' | MAKE EXHIBITS FOR HISTORY MUSEUMS,

% | ALSO HAVE A PhL.D.IN HISTORY.
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HAVING A DOCTORATE H__PQ OPENED
DOORS FOR ME, AND | USE MY
RESEARCH + WRITING SKILLS A LOT...
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WE MAKE EXHIBITS
FolR

VISITORS.

(neot histsrians,
our Mmuseum peers,
or OU"Sclch.)
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50, WHO ARE VISITORS?
(AND WHAT 15 AN EXHIBIT, AbywAY 2)
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['m an exhibit, and
) 'm qlad Yov asked !
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That makes me very dif(zruv'-

£rom 3 book. o & movie or
a Website!

Bub | also wonder whe comes
Yo see me !



THERES A FEW WAYS MUSEUMS THINK ABOUT
THE PEoPLE THAT COME THRouéH THE IR DOORS .

an obuious one is DEMOG/ZAPH’CS
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( WOMEN ARE MORE
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and MORE (
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E/KNow WHO |S + WHO ISNT Coming
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XILEPOIZT DATA To FUNDERS, BOARD
MEMBERS, + MORE

BuUT THEY DoNn'T TELL LS ME—_{]Y VISITORS
ARE HERE ,/




SINCE | MAKE EXHIBITS, | NEED THAT WHY' WHAT DRAWS
PEOPLE [HERE,+ WHAT DO THEY WANT 00T OF THEIR VIST ?

enter .\ |SITOR TYPES )

PEOPLE COME TO MVSEUMS FOR LOTS OF REASONS.
THE FIVE MAIN VISITOR TYPES ARE. ..
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WHOEVER THEY ARE , VISITORS PO WHATEVER THEY

WANT N EXHIBITS, Jou HAVE To EARN THEIR ATTEN'HOI\T—
SADLY, A LOToF EXHIBITS AREN'T TRYING To ENGAGE

VISITORS MUCH AT ALL, UNLESS THEY'RE ENTHUS/IASTS.,
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ENGAGING DIFFERENT TYPES OF VISITORS IS EASIER IF
You HAVE ONE BIG IDEA THAT TIES THE EXHIBIT TO6ETHER.
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AL EoTENTSer  —> THE Bl& 1DEA [

DECIDING ON THE BIG1DEA 15 HARD! we wanT To snae

LOTS OF THINES WITH VISITorzs' BuT FOLUS MAKES OUR~
WORK MORE V|sIToR FRIENDOLY, NE CAN REACH MORE PEOPLE

\F WE USE DIFFERENT TEC quu&. To REINFORCE THE BIG IDEA.
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TELLING THE STORY IN MULTIPLE WAYS LETS vcsn;awlzj
APPROACH + ENGAGE WITH THE BIG IDEA v THEIR WAY,

To FIT THEIR NEEOS.
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THERE IS NO WAONG wWAY To SEE

AN EXHINBIT .
IF VISITORS AREN'T ENGAGING WITH WHAT WE MADE ,

IT'S PROBABLY QUR FAULT
[ ARE WE MEETING VISITORS NEEDS’
] 15 THE EXHIBIT FOCUSED ON ONE RIG IDEA 3

1 DOES THE EXHIBIT TELL ITS STORY IN MULTIPLE
WATS, For DIFFERENT TYPES OF VISITORS T




l‘\u-" that 5 « lot 4o ack !
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You'RE RIGHT !

ONE OF THE MQST IMPORTANT
THINES I'VE LEARNED

N MAKING EXHIB TS 15 ..
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